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Understanding Business Models 
in the Context of Irish Credit Union 
Transformation 
Nick Money, Olive McCarthy, Paul A. Jones, and Noreen Byrne

Credit unions in the Republic of Ireland (Ireland) are important community institutions. Over the last 
decade, however, Irish regulators and government have commented on a strategically critical financial 
problem for the sector and called for a change to the business model, but there is no statement 
of what this business model means. This paper understands a business model as the way an 
organisation creates and delivers value for its customers and itself, so whether articulated or not, it is 
plainly vital to organisational success. This paper reviews credit union financial performance, engages 
with the literature on business models, conceptually and as applied to banking, co-operatives, and 
credit unions. It then considers how it could support the transformation needed for the sector’s 
successful development. The paper connects the credit unions’ enduring financial performance 
problem with the problem of value creation for their members, concluding that there are business 
model frameworks that could help credit unions restate their proposition, while incorporating their 
social purpose. However, there is no consensus among academics or practitioners about what the 
Irish credit union business model is and therefore what should change. A further knowledge gap is 
identified in relation to credit unions’ own perspectives on the relevance of business models and 
change. 

Introduction
Credit unions are member-owned co-operatives, traditionally offering simple savings and loan 
products, although some have a wider range of services. Introduced into Ireland in the late 
1950s by indigenous co-operators (Culloty, 1990; McCarthy et al., 2016; Quinn, 1999) as a 
community response to market failure (McCarthy et al., 2016), there are now 205 credit unions 
with 3.5 million members and €20.3 billion of assets (Central Bank of Ireland [CBI], 2023b; 
World Council of Credit Unions [WOCCU], 2022). With a defined field of membership serving a 
geographical area or industrial sector, and with a social purpose beyond profit generation, credit 
unions have established themselves as important community institutions. This paper reviews the 
concept of a business model in the context of Irish credit unions and reflects on its significance 
relating to credit union strategic and planning needs. A business model is understood as 
focusing on “the identification and capture of value, with an emphasis on understanding the 
value from the customer’s perspective” (Mazzarol et al., 2018, p. 557). 

The period since 2008 has been challenging for Irish credit unions. The impact of the global 
financial crisis in Ireland included a contraction in the ability of some members to repay 
loans and in the demand for new borrowing. Although few credit unions were forced to close, 
and credit unions proved resilient to crisis in a way that private banks did not, the economic 
sustainability of credit unions was threatened. By 2011, the cost-to-income ratio of Irish credit 
unions, which indicates the ability to cover costs, had grown to 88.7%, from an aggregate 49.5% 
in 2006. Moreover, the important loans-to-assets ratio (LTA), which measures the percentage 
of assets out on loan to members, had fallen to 40.8% (Commission on Credit Unions 
[Commission], 2012, p. 25). Sector stakeholders called for changes to the credit union business 
model in order to re-establish profitability and sound development (Commission, 2012; Houses 
of the Oireachtas, 2017). In 2011, as part of a series of actions to stabilise the Irish financial 
services sector, the Irish government established a Commission on Credit Unions “to review the 
future of the credit union movement [sector]” (Commission, 2012, p. iv). The resulting report was 
the first major attempt to reference and stress the business model concept in relation to Irish 
credit union performance. It suggested that a majority of credit unions would experience decline 
due to insufficient income under increasing pressure.
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By 2016, calls for credit unions to prioritise a review of their business models had amplified. 
Analysis from policy-makers (Credit Union Advisory Committee [CUAC], 2016c; Houses of 
the Oireachtas, 2017), Irish and international regulators (CBI, 2013, 2014; Hobbs, 2017; 
International Credit Union Regulators’ Network, 2015, 2019), and researchers (Jones et al., 
2017; McKillop & Quinn, 2017) noted persistently low levels of lending by credit unions and 
promoted business model change as a necessary response. Finally, the Oireachtas concluded 
that developing business models was a critical next step for the credit union movement (Houses 
of the Oireachtas, 2017).

This paper explores the meaning and significance of the business model — which is about 
the identification of value — and how it has been applied to banks, co-operatives, and credit 
unions. Using publicly available data, the paper analyses how past and present credit union 
business models are connected to significant under-performance. For, whether consciously 
or not, all credit unions operate to a model of business that determines their target market, 
their products and services, resources, and costs. The paper then considers which business 
model approaches might be relevant as a tool for transformation, as suggested by stakeholder 
commentary. 

This discussion concludes by suggesting that there is currently no agreed statement as to what 
the Irish credit union business model does or should include, so effective use of the idea is not 
visible in the literature or among practitioners. Some business model frameworks offer a tool to 
help credit unions work out how they create, deliver, and capture value for and with members, 
and therefore could perform a vital role in building economic sustainability. It is necessary to 
understand credit union perspectives on business models to test this thesis, and this is a gap in 
the literature that future research could address.

What is a Business Model?
The term business model became prevalent in the late 1990s, driven by the dot.com boom 
(Magretta, 2002; Osterwalder et al., 2005). By 2010, Baden-Fuller and Morgan (2010) claimed 
it was the most popular term in the strategy literature. More recently, Prescott and Filatotchev 
(2021) suggest it remains influential, despite its questionable theoretical foundations. Magretta 
(2002) proposes that a good business model must answer questions about the customer, what 
the customer values, and how to make money from the business. More specifically, Baden-
Fuller and Morgan (2010, p. 157) suggest that a critical objective of a business model should 
be “to provide a set of generic level descriptors of how a firm organises itself to create and 
distribute value in a profitable manner”. 

There are some conceptualisations that are broad. Zott et al. (2011), for example, suggest that 
the business model is centred on a specific organisation, but with boundaries wider than those 
of that organisation, where the activities of the specific organisation and its partners play an 
important role. Casadesus-Masanell and Ricart (2010) propose a narrower definition focused on 
choices in delivery: policy choices (e.g. where to locate plant), asset choices (e.g. what physical 
assets are invested in), and governance choices (e.g. who makes decisions). Niles (2008) 
tightens this even further by focusing on the transactions between a business and its customers. 

Looking to the manifestation of the business model idea, some authors propose something 
like Zott et al.’s (2011) conceptual tool or model, structural template, method, or framework. 
One of the best-known frameworks is the Business Model Canvas (BMC). This approach is 
aimed squarely at practitioners, and captures nine business model building blocks as a “shared 
language for describing, visualising, assessing and changing business models” (Osterwalder & 
Pigneur, 2010, p. 44). Central to this are value propositions, namely, the value for the customer.

The analysis by Mazzarol et al. (2018) covers the BMC and other approaches to elicit four 
common pillars: purpose, profit formula, key processes, and key resources. These pillars are 
relevant to credit unions, but Mazzarol et al. (2018) note that they, and much of the literature 
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on business models, are orientated towards investor-owned firms, and not co-operatives 
or other not-for-profit organisations. This would explain why social purpose is not explicitly 
addressed. Byrne et al. (2012) argue for the importance of the member relationship in the credit 
union business model and development. Indeed social purpose, as a fundamental defining 
characteristic of credit unions, is an inherent aspect of any credit union business model.

There are discussions of co-operative business models that position the co-operative 
organisational form generically as a business model in itself, differentiated from investor-owned 
firms by ownership structure and the distribution of rewards between owners and customers 
(see, for example, Birchall, 2013; Birchall & Hammond Ketilson, 2009). Mazzarol et al. (2018) 
have adapted the pillar-based approaches to address the co-operative social objectives and 
ownership in a Co-operative and Mutual Enterprise Business Model diagram (CMEBM). This 
adds further building blocks to the BMC template, with descriptors of purpose, governance, 
membership, and share structure (voting rights and dividend distribution). 

Yunus et al. (2010) develop a business model from studying social enterprises connected with 
Grameen Bank. Despite defining the primary purpose of a social business as “to serve society” 
(Yunus et al., 2010, p. 4), the business model presented is a profit-orientated one, based on a 
simple circular flow of value proposition, value constellation (value chain), and profit equation. 
The lack of an explicit social or co-operative dimension to this framework is a critical drawback 
in application to credit unions.

In addition to these generic approaches to business models, there are areas within the literature 
that focus on specific industrial or business sectors. The sector most aligned to credit unions 
is retail banking, which includes offering savings, secured and unsecured credit facilities, and 
other financial services such as general insurance, to individuals and businesses. In contrast 
to the building blocks and pillars of the generic models discussed above, the banking research 
is marked by its focus on commercial indicators, such as profitability (Messer, 2014), balance 
sheet characteristics (Roengpitya et al., 2017), and banking activity as expressed in lending and 
income sources (De Meo et al., 2017). Ayadi et al. (2017, p. 7), writing about banks and credit 
unions, describe business models as “groups or clusters that are identified by a model-free, 
data-driven clustering methodology”. Similarly, De Meo et al. (2017) suggest that the existing 
banking literature identifies business models using statistical learning techniques. 

Several recent studies of banking business models assume they can be categorised by 
lending activity and income sources. Ayadi et al. (2020; 2021) and Krasnova et al. (2022) 
describe banking business models as variations on De Meo et al.’s (2017) retail, investment, 
and diversified. Ayadi et al. (2020, p. 1) see “a rich strand of the literature [investigating] the 
relationship between banks’ business models and financial institutions’ characteristics”. For 
example, in the case of the retail model, which has direct relevance to credit unions, there 
is considerable and statistical evaluation of performance (e.g. Ayadi et al., 2021; De Meo et 
al., 2017; Krasnova et al., 2022) orientated to lending behaviour, interest versus non-interest 
income, and risk. They do not give much attention to, for example, customer type, proposition, 
or resources, as the generic business model frameworks tend to. In a short report on the 
proceedings of a meeting of regulators and community banks in the USA, the practitioners 
repeatedly comment on issues of proposition (e.g. relationship-banking), while the regulator 
community discusses business models in the financial terms outlined above (CBI, 2013, 2014). 

A very small corner of the literature has considered business models directly in relation to 
credit unions, predominantly in Ireland and USA. These studies can be grouped under three 
categories: generic narrative descriptors, building-block based, and financial performance. The 
academic literature is generally orientated to the banking business model approaches discussed 
above. McKillop and Quinn (2017, p. 233), evaluating approaches to regulation in light of credit 
union business models, propose that “capital adequacy, loan book as a proportion of the asset 
base, and the Return on Assets (ROA)” are the characteristics which “capture the essence of 
a credit union’s [business model]”, and they undertake detailed modelling of these and other 
financial dimensions. Similarly, although focusing on the United States, Stowe and Stowe 
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(2018) analyse common size balance sheet and income statement variables to assess business 
models. Finally, a series on the sustainability of the credit union business model focuses on 
financial performance metrics (Lass, 2011a, 2011b, 2011c).

Nelms and Rea’s (2018) discussion of the future development of credit unions in the United 
States is weighted to member needs, technology, and proposition. It views the current business 
model in terms of financial characteristics: “debt-interest margin, living off of what you make 
in loans, and what you have to pay out in operating expenses” (Nelms & Rea, 2018, p. 50). 
Interestingly, in the same report, a national representative for credit union professionals (i.e. a 
practitioner) states that a consumer should have the right to choose which business model to 
do business with. So here, the ownership structure or the credit union proposition (how it does 
its business relative to a bank) is seen to be a distinctive feature of business models. This is an 
understanding closer to the building block approach (Nelms & Rea, 2018).

Hobbs (2018) and the Central Bank of Ireland (CBI, 2019a) offered specific guidance to 
credit unions in Ireland on business models. Hobbs (2018) suggests that a business model 
can help credit unions achieve a shared understanding of how they create and capture 
value, and offers worked examples of the BMC for credit unions. The CBI (2019a) provides 
a Business Model Risk Assessment Framework, which references and builds on the BMC. 
In 2018, the CBI initiated the CEO Forum on Business Model Development to encourage 
collaboration on business model change. The Forum has since produced several papers 
addressing change enablers such as regulatory capital (see https://cuceoforum.ie), without 
defining the current or target business model in narrative or framework terms. Jones et al. 
(2017) offer a definition based on principles derived from Osterwalder and Pigneur (2010), 
covering product, operational, and other criteria. They present discursive conclusions, but 
not a framework.

To summarise, there are generic frameworks that appear to address the propositional and 
member relationship considerations that credit unions need to grapple with, but only BMC has 
been applied — as far as public literature makes visible — to credit unions in Ireland (CBI, 
2019a; Hobbs, 2018). There are also banking business models which focus on interpreting 
commercial outcomes, lending in particular, to derive the orientations and emphases of a 
business.

Method
This paper addresses three broad questions through an examination of secondary sources. 
Firstly, what is a business model and has it been defined for Irish credit unions? Secondly, why 
has it been proposed that Irish credit unions need to change their business models? Thirdly, 
does the business model concept have any utility or relevance to credit unions seeking to 
address their financial performance challenges? 

A review of academic literature provided extensive source material to explore business model 
concepts and theory, as well as the application of business model thinking to three categories 
of organisation: banking (a sector aligned to credit unions in terms of its products and services); 
co-operatives; and credit unions. It was not intended to undertake an exhaustive review of 
the business model literature, but to identify the differing conceptual approaches. The modest 
body of academic work on credit unions was augmented by business literature. For Irish credit 
unions, the analysis also included stakeholder reports. A thematic analysis of these reports 
is presented in the Findings section of this paper as they align to the performance analysis, 
drawing out explicit and implicit references to business models, co-operative values, and value 
proposition.

Credit union sectoral financial performance is recapitulated through simple spreadsheet 
modelling, to bring up to date the assessments of performance issues and explain their nature 
in relation to business model concepts. This work is based primarily on public reports by the 
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Central Bank of Ireland (CBI), with gaps filled by Irish League of Credit Unions data. There is 
some contextual information on the economy from CBI and relevant literature.

The usefulness of business models as a concept, or tool, for addressing the change for credit 
unions, in particular for practitioners, is analysed by applying the findings from the evaluation 
of business model literature and the stakeholder reports to the underlying issues identified in 
the performance analysis. The secondary sources do not include the views and knowledge 
of practitioners in relation to business models, since no evidence could be found on this. The 
paper draws attention to this lack of evidence, which requires primary research to address the 
gap. 

Findings and Discussion
In the initial 40 years of development, Irish credit unions experienced strong organisational 
growth and surpluses by offering accessible and affordable credit to people who were not easily 
able to do so, funded and secured by simple savings facilities. There was no non-interest (fee) 
income for the credit unions from, for example, transaction accounts or insurances, as might 
be found in the movements in North America or Australia (MacPherson, 1999; McKillop et al., 
2006). The value proposition for members might be considered a mix of patronage rewards 
(dividend, loan rates) and a sense of affective relationship (Byrne & McCarthy, 2014).

By 2000, however, the critical relationship between savings and loans started to change. That 
was the last year in which credit union loans grew faster than savings (20.4% and 17.4% 
respectively (Irish League of Credit Unions, 2002)). From 2004, the sector’s LTA declined below 
50% (derived from CBI, 2014, Appendix II). Jones et al. (2017) describe credit unions from that 
point as savings unions.

The global financial crisis drove a rapid rise in impairments and provisions, in part due to 
tightened regulatory accounting requirements, and in 2012, the Commission noted that the 
crisis had acted as “an additional brake on credit union development” (Commission, 2012, 
p. iv), concluding that some credit unions were no longer viable and should be wound up or 
amalgamated.

Unlike the major banks, credit unions showed resilience by surviving the global financial crisis 
without the need for nationalisation or (enormous) public financial support (Donovan & Murphy, 
2013), but lending continued to trail savings. As shown in Table 1 below, between 2011 and 
2016, borrowing from credit unions reduced from €5.7 billion to €4.1 billion (CAGR [Compound 
Annual Growth Rate] -6.4%) (CBI, 2017). This mirrored the total market (€17.1 billion to €12 
billion), a CAGR of -6.9% (CBI, 2023a). While credit unions held a consistent market share of 
approximately 34% (CBI, 2017), this implied a significantly reduced income stream, with LTA 
declining to 25.7% by 2016. Despite the economic context, savings continued to rise, from €12 
billion to €13.3 billion (CAGR 2.1%).

Table 1: Personal lending (credit union and total market) and savings (credit unions), 2011-2016 
(derived from CBI 2019b, 2023a)

2011 2016 Compound Annual 
Growth Rate (CAGR) %

Personal loans — all providers (€bn) 17.1 12.0 -6.9
Total loans — credit unions (€bn)* 5.7 4.1 -6.4
Credit union market share (%) 33.1 34.2 -
Arrears (greater than 9 weeks, %) 18.2 9.7 -
Loan-to-Assets ratio — credit unions (%) 40.8 25.7 -
Savings (€bn) 12.0 13.3 2.1

*includes personal mortgage, business and community loans
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In response to these sustained adverse trends, reports from regulators, policy-makers, and 
researchers raised the need for change to the business model. The 2012 Commission report 
was the first to suggest publicly that business models were a solution to the credit unions’ 
challenges, using the phrase 29 times throughout the text (Commission, 2012). Although the 
Commission was the first to introduce business models to Irish credit union discourse, the report 
did not define what it meant by business model, and nor did the reports that followed from the 
CBI (until 2018), the Credit Union Advisory Committee (CUAC), and the Oireachtas.

The Commission’s discussion clearly linked business models to breadth of products and 
services on a spectrum of complexity to administer, and the paragraph on value proposition 
(Commission, 2012, p. 81) is equally orientated to product recommendations. The report 
presents a typology of regulatory tiering of three types of credit unions based on asset size, 
as a proxy for appetite, and capacity for extending the breadth and sophistication of the retail 
offer. There is an indirect mention of meeting the needs of the members, but no data is offered 
in relation to what the needs of members and potential members might be. Co-operative 
values are discussed in the context of member perceptions, but not in relation to proposition 
or business model. In its 2013 consultation paper on tiered regulation, CP76, the CBI follows 
the Commission’s lead in its 15 references to business models, implicitly aligned to tiering and 
product complexity (CBI, 2013). 

In 2016, reviewing the progress of change since the Commission report, the CUAC made 
even more references to business models (150), stating that business model development 
was its dominant concern (CUAC, 2016c). However, what business models look like, or 
comprise, is not delineated. CUAC notes that “there are many aspects to [business model] 
development”, including “a one-stop-shop suite of services, community banking, Information 
and Communications Technology services”, and a vision to attract younger members (CUAC, 
2016c, p. 58). More specifically, and consistent with the Commission and the CBI, CUAC 
suggested that a new business model would be structured around larger value, longer duration 
lending (CUAC, 2016c). Furthermore, it saw the lack of progress on tiered regulation as a 
constraint on this shift. The paper recommends that “credit unions prioritise [business model] 
development and consider investing significantly in the development of their [business models] 
either individually or collectively” (2016c, p. 85). Significantly, the proposition and value are not 
discussed in terms of co-operative principles.

An earlier 2016 report from CUAC, on credit union viability, mentions business models 10 
times, again in relation to complexity. The suggestion that Return on Assets “encapsulates [the 
business model’s] efficiency and effectiveness” (CUAC 2016a, p. 21) indicates a financial focus 
and does not obviously include community and mission-based values. Fair value to members 
is mentioned once, although this could be focused on pricing. In contrast, the CUAC (2016b) 
survey of credit unions, published in the same year and summarising 109 responses, has just 
three references to business model, all of which link to extension of products, services, and 
complexity, but suggesting that, at this time, the business model concept was not a priority for 
credit unions themselves. Again, the value proposition is not cited.

The Oireachtas report (Houses of the Oireachtas, 2017) has 29 references to business models. 
It recapitulates the link to scale, plus “simple” and “more sophisticated” business models, 
with greater or lesser complexity (Houses of the Oireachtas, 2017). Overall, stakeholder 
commentaries use similar language in relation to product and service offer, and complexity. 
They do not define the credit union business model in direct terms. Neither do they address 
value to members, proposition, or co-operation as a driver of value or differentiation.

Jones et al. (2017) offered more specifics in their evaluation of the Irish credit union business 
model, which also concluded that a new model was required. Drawing on Osterwalder and 
Pigneur (2010), they offer a conceptual definition of business models: “the rationale of how 
an organisation creates, delivers and captures value” (Jones et al., 2017, p. 6). They then 
present three variations on the business model for Irish credit unions that were based on 
specified products. Drawing on the experience of large credit union movements in other 
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developed economies, Jones et al. (2017) offer detailed conclusions for future business model 
development. The recommendations ask credit unions to create value by meeting a wider 
range of member needs. This goes further than previous reports in proposing collaborative action 
between credit unions to deliver that value. Although Jones et al. (2017) provided a clearer 
narrative in relation to business models, they do not present a generic framework of value drivers.

Since these reports were produced, there has been an expansion of the product offering by 
some credit unions, to include current accounts, general insurance referrals, and mortgages. 
The collaboration recommended by Jones et al. (2017) has also emerged. For example, 
CUSOP (Payments) DAC and Payac CLG offer current accounts, and both Solution Centre 
and Metamo DAC are offering a range of operational services. These initiatives are funded 
in whole or in part by credit unions. Metamo, for example, is a collaboration with the private 
company Fexco Ltd. Given these developments, it is necessary to bring the analysis of business 
performance up to date, to examine whether the challenges identified are still relevant.

As Table 2 illustrates, from 2016-2022 credit unions actually managed to grow their personal 
lending to €5.2 billion (CAGR 3.8%) (CBI, 2023b), while the Irish market declined (hit by 
COVID-19 lockdowns) from €12bn to €11.8bn (CBI, 2023a). Thus, the movement’s market 
share grew to 43.4% (derived from CBI, 2023b), despite lending remaining below its 2011 level.

Table 2: Personal lending (credit union and total market) and savings (credit unions), 2016-2022 
(derived from CBI 2023a, 2023b)

2016 2022 Compound Annual 
Growth Rate %

Personal loans — all providers (€bn) 12.0 11.5 -0.4
Total loans — credit unions (€bn)* 4.1 5.2 4.2
Credit union market share (%) 32.8 42.1 -
Loan-to-Assets ratio — credit unions (%) 25.7 26.0 -
Savings (€bn) 13.3 16.8 5.0

*2016 includes personal mortgage, business and community loans; 2022 includes only personal loans.

The future growth trajectory of personal loans in Ireland is likely to be muted in the near term 
due to the inflation-led cost-of-living crisis and uncertainties arising from war in Ukraine (CBI, 
2022). In the absence of an unprecedented expansion in the market for unsecured credit in 
Ireland, a significant uplift for credit unions would imply further growth in their market share. 
However, credit unions may have reached their natural share of a slow growth market.

The situation has significant implications for the primary income source for credit unions. As 
desired by several of the stakeholder commentaries (such as CUAC, 2016c; Houses of the 
Oireachtas, 2017), a number of credit unions are offering or exploring a mortgage product, 
either individually or collectively, but this will not have a short-term substantive impact on 
balance sheets and income because of current regulatory limits. 

Savings in credit unions have grown from €13.3 billion in 2016, to €16.8 billion in 2022. This is 
a higher rate than loans (CAGR 5.0%) and from a much higher base (CBI, 2023b). In isolation, 
this is a continuation of the success credit unions have as trusted repositories of funds for Irish 
citizens. Irish credit unions are, however, restricted in where they can invest members’ savings: 
apart from in-house lending, regulation essentially limits them to cash deposits or low risk 
banking products (CBI, 2021). Post financial crisis, the European Central Bank (ECB) and CBI 
policy drove a sustained low interest rate environment through to 2022 (Ertürk, 2022), meaning 
that returns on many deposits have been negligible and, in some cases, banks have charged 
negative interest rates, while the terms of more rewarding longer-term investments have ended 
(Jones & Money, 2021; Murray et al., 2021). From July 2022, the ECB changed tack, raising 
interest rates rapidly in an attempt to counter inflation. This led to modest improvements to 
returns on bank deposits and therefore to credit unions, but the long-term interest rate trajectory 
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is yet to become clear. Growing savings has not contributed significantly positively to the 
sector’s financial bottom line.

Between savings and loans growth paths, the sector’s LTA remained in the range of 26-28% 
between 2016 and 2022 (CBI, 2017, 2023b), well below the international best practice guideline 
of 70% (WOCCU, 2023). The strategic challenge arising from this level of LTA, at a time of low 
returns on un-lent savings, is that the credit unions cannot make sufficient surplus or capture 
sufficient value to deliver returns on shares to members and make the investments necessary to 
keep pace with the evolution of the competitor offer and consumer demand. 

The pressure on the Capital-to-Assets Ratio (CAR) is also a significant issue. Irish credit union 
regulation requires 10% capital allocation against assets, and there is no distinction between 
the respective risks associated with holding loan assets and savings as there is in banking 
regulation (Jones & Money, 2021; Murray et al. 2021): the growth in savings therefore drives up 
assets at a faster rate than surplus is generated, so that maintaining the regulatory CAR further 
checks the ability of credit unions to invest in value creation and delivery in their businesses 
(Ertürk, 2022; Jones & Money, 2021; Murray et al. 2021). As a result, some credit unions 
imposed savings restrictions on members (Jones & Money, 2021).

It is clear that the financial performance issue observed from the 2000s to 2016, centred on 
the LTA and leading to calls for business model change in the latter years of that period, have 
persisted to the current time. Members’ trading with their credit union is weighted in the direction 
of savings, which are relatively unremunerative for the credit union, but are a key part of the 
social mission. The trading is insufficiently weighted in the direction of borrowing, the only 
area which delivers substantive revenue to the credit union, and which was for many years, 
and is still for some members, a critical part of the value offered. Few credit unions have paid 
anything more than a nominal dividend in recent years. Given the credit unions’ purpose, and 
their importance as vehicles for financial wellbeing and inclusion in Ireland, putting constraints 
on savings balances, as some have done, cannot be the long-term solution (Jones & Money, 
2021).

The strategic issue is mutually beneficial value creation: what the credit unions can offer, or 
how they offer it, such that members enjoy services which carry economic benefit to them 
and to the credit union. Credit unions are values-based, co-operative businesses, and simply 
maximising financial return for their members is not their objective (see, for example, Byrne 
& McCarthy, 2005; Culloty, 1990; Kusuma et al., 2022). Their common purpose is to improve 
the financial wellbeing of their members and of the communities in which their members live 
and work. Indeed, this involves helping members to grow savings while containing debt at 
prudent levels. Key credit union objectives are to provide financial products and services at 
fair rates and to as many members of the community as possible, and to generate surpluses 
for dividends, donations, sponsorships, and other forms of social impact. To achieve these 
outcomes, it is necessary for credit unions to meet members’ needs, expressed in part or in 
whole through mutually valuable trade. Credit unions remain extremely popular, as evidenced 
by achieving first place in rankings for customer experience from 2015-2022 (The CX Company, 
2022). The implication of the financial trends of the last two decades is, however, an erosion of 
the economic resilience of the credit union movement that could stymie its development and 
potential for positive social impact. 

Where business models are important in this discussion is to focus attention on where the 
value is, for members and credit union, to enable clarity on what the member proposition is and 
inform decisions. These could be, for example, which products to offer and which partners to 
collaborate with. The business model would need to encompass the social dimension of the 
credit union mission that a debate restricted to financials lacks. No data is available on what 
tools, models, or concepts, if any, are used by credit union leaders contemplating strategic 
change in their organisations. The quantitative business models derived from evaluation of 
bank and credit union financial outcomes (e.g. Ayadi et al., 2017; McKillop & Quinn, 2017) offer 
important and robust insights into the balance sheet performance and risk of the organisations 
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under examination. This method seems less directly engaged with the particular questions 
facing credit unions in Ireland. It is also more difficult for credit union personnel to utilise as 
a tool for generating insight into the proposition for, and the drivers of, value exchange with 
members. It also does not capture any advantage from the co-operative form (Birchall, 2013). 
As McKillop et al. (2020, p. 8) conclude, after using the banking business model approach to 
consider, inter alia, credit unions, what is still needed is “a more nuanced understanding of 
[business models] in terms of product and process innovation, finding and reaching customers 
and the design of new products for as yet unmet needs”.

Based on the evaluation in this paper, the more visual, potentially simpler, framewrks such as 
the BMC or the CMEBM, might provide the templates to meet this need. They offer a way for 
credit unions to articulate how value is generated, in particular through their proposition, both 
for the current and a future target state, thereby enabling the change journey between them 
to be mapped. BMC does not explicitly address the co-operative and credit union values and 
mission, but perhaps it could. CMEBM includes such pillars, but they add further complexity 
to the framework. Osterwalder and Pigneur (2010, p. 15) suggest that the business model 
concept “must be simple, relevant and intuitively understandable, while not oversimplifying the 
complexities of how enterprises function”. Research with credit unions is required to test the 
usefulness of these concepts with practitioners and adapt them if necessary.

Conclusions
This paper has explained that in response to enduring financial performance issues visible in 
the credit union movement in the 2010s, sector stakeholders advocated urgent change to the 
credit union business model. This paper has brought together the academic and grey literature 
on business models, credit union performance, and stakeholder commentary to analyse 
whether the business model concept could be of vital assistance to credit unions in getting to 
the heart of how they meet their members’ needs.

Business models are intended as a way of articulating value creation and delivery. The 
prevalent way of evaluating banking business models is through deriving financial metrics from 
statistical modelling. This is not optimal for credit union practitioners, as it is hard to deploy, 
does not easily draw out the social value generated alongside the financial performance, and 
does not focus on value proposition or delivery. Other discussions of co-operative and credit 
union business models either operate at a very high level (e.g. co-operative business as a 
business model in itself) or do not provide a framework that credit unions can adapt to their own 
circumstances. There are, however, generic business model visual frameworks or templates, 
such as BMC and CMEBM, that capture in a simple fashion the key features of value and which 
could be adopted for and by credit unions.

This paper’s evaluation of financial performance of credit unions centres on the weak LTA, 
concluding that this is fundamentally a problem with the value relationship between members 
and credit unions. A business model, to be of use, will need to enable credit unions to address 
this. A business model tool is only of assistance to credit unions if a) it brings something to 
their organisational development that they do not already have through their existing strategy, 
planning, and management processes, and b) practitioners understand and want it. 

The development and statement of a business model must be an enabler of a transformation 
to find more, or better, ways of delivering value to members, consistent with the values and 
purpose of the credit union. If the definition and development of existing and future business 
models can assist Irish credit unions to build a renewed (social and financial) value exchange 
between member and credit union, it will perform a vital role in building the sustainability of 
these organisations and their ongoing contribution to the wellbeing of their communities. Further 
research is needed to close the evidence gap on which business models should be applied, as 
well as how to gain practitioner support for the concept. 



32

The Authors
Nick Money is a PhD candidate at the Department of Food Business and Development at 
University College Cork, Ireland, and Director of Development at Swoboda Research Centre, 
based in Ireland and Great Britain. Dr Olive McCarthy is Director of the Centre for Co-operative 
Studies and a Senior Lecturer with the Department of Food Business and Development at 
University College Cork, Ireland. Dr Paul A. Jones is Head of the Research Unit for Financial 
Inclusion at Liverpool John Moores University in Great Britain, where he is Reader in the Social 
Economy. He is also Director of Research at Swoboda Research Centre. Dr Noreen Byrne is a 
researcher at the Centre for Co-operative Studies and a Lecturer with the Department of Food 
Business and Development at University College Cork, Ireland.

References
Ayadi, A., Bongini, P., Casu, B., & Cucinelli, D. (2021). Bank business model migrations in Europe: 

Determinants and effects. British Journal of Management, 32(4), 1007-1026. https://doi.
org/10.1111/1467-8551.12437 

Ayadi, R., Giannotti, C., & Pesic, V. (2020). Business models in finance: Risk and evolution. Economic 
Notes, 49(2), e12172. https://doi.org/10.1111/ecno.12172 

Ayadi, R., Keoula, M., De Groen, W. P., Mathlouthi, W., & Sassi, I. (2017). Bank and credit union business 
models in the United States. Alphonse and Dorimène Desjardins International and Institute for 
Cooperatives and International Research Centre on Cooperative Finance. https://institutcoop.hec.ca/
en/publications/banking-credit-union-business-models-united-states/ 

Baden-Fuller, C., & Morgan, M. S. (2010). Business models as models. Long-Range Planning, 43(2-3), 
156-171. https://doi.org/10.1016/j.lrp.2010.02.005

Birchall, J. (2013). The potential of co-operatives during the current recession; Theorizing comparative 
advantage. Journal of Entrepreneurial Organisation and Diversity, 2(1), 1-22. 
https://doi.org/10.5947/jeod.2013.001 

Birchall, J., & Hammond Ketilson, L. (2009). Resilience of the cooperative business model in times of 
crisis. International Labour Organisation. https://www.ilo.org/empent/Publications/WCMS_108416/
lang--en/index.htm 

Byrne, N., & McCarthy, O. (2005). An analysis of the credit union’s use of Craig’s commitment building 
measures. Journal of Co-operative Studies, 38(1), 20-27.

Byrne, N., & McCarthy, O. (2014). Value proposition preferences of credit union members and patronage 
activity. International Journal of Bank Marketing, 32(6), 567-589. https://doi.org/10.1108/IJBM-11-2013-
0128 

Byrne N., McCarthy, O., Ward, M., & McMurtry, J. J. (2012). Credit union restructuring: Don’t forget the 
member! International Journal of Co-operative Management, 6(1), 33-41.

Casadesus-Masanell, R., & Ricart, J. E. (2010). From strategy to business models and onto tactics. Long 
Range Planning, 43(2-3), 195-215. https://doi.org/10.1016/j.lrp.2010.01.004 

Central Bank of Ireland. (2013). Consultation on the introduction of a tiered regulatory approach for credit 
unions [Consultation Paper CP76]. https://www.centralbank.ie/publication/consultation-papers/cp76-
consultation-on-the-introduction-of-a-tiered-regulatory-approach-for-credit-unions 

Central Bank of Ireland. (2014). Credit union PRISM risk assessments: Supervisory commentary. 
Central Bank of Ireland. https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/
communications 

Central Bank of Ireland. (2017). Financial conditions of credit unions: 2011-2016, Issue 1. Central Bank of 
Ireland. https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications 

Central Bank of Ireland. (2019a). Business model strategy: Guidance for credit unions. Central Bank of 
Ireland. https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications 

Central Bank of Ireland. (2019b). Financial conditions of credit unions, 2019: II, Issue 6. Central Bank of 
Ireland. https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications 

Central Bank of Ireland. (2021). Credit union investments. Central Bank of Ireland. https://www.
centralbank.ie/regulation/industry-market-sectors/credit-unions/communications 

Central Bank of Ireland. (2022). Quarterly bulletin, QB3 — July 2022. Central Bank of Ireland. https://
www.centralbank.ie/publication/quarterly-bulletins/quarterly-bulletins-list 

Central Bank of Ireland. (2023a). Table A.4.5.1, Loans to Irish households — purpose and maturity. 
Central Bank of Ireland. https://www.centralbank.ie/statistics/data-and-analysis/credit-and-banking-
statistics/bank-balance-sheets/bank-balance-sheets-data 

https://doi.org/10.1111/1467-8551.12437
https://doi.org/10.1111/1467-8551.12437
https://doi.org/10.1111/ecno.12172
https://institutcoop.hec.ca/en/publications/banking-credit-union-business-models-united-states/
https://institutcoop.hec.ca/en/publications/banking-credit-union-business-models-united-states/
https://doi.org/10.1016/j.lrp.2010.02.005
https://www.ilo.org/empent/Publications/WCMS_108416/lang--en/index.htm
https://www.ilo.org/empent/Publications/WCMS_108416/lang--en/index.htm
https://doi.org/10.1108/IJBM-11-2013-0128
https://doi.org/10.1108/IJBM-11-2013-0128
https://doi.org/10.1016/j.lrp.2010.01.004
https://www.centralbank.ie/publication/consultation-papers/cp76-consultation-on-the-introduction-of-a-tiered-regulatory-approach-for-credit-unions
https://www.centralbank.ie/publication/consultation-papers/cp76-consultation-on-the-introduction-of-a-tiered-regulatory-approach-for-credit-unions
https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications
https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications
https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications
https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications
https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications
https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications
https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications
https://www.centralbank.ie/publication/quarterly-bulletins/quarterly-bulletins-list
https://www.centralbank.ie/publication/quarterly-bulletins/quarterly-bulletins-list
https://www.centralbank.ie/statistics/data-and-analysis/credit-and-banking-statistics/bank-balance-sheets/bank-balance-sheets-data
https://www.centralbank.ie/statistics/data-and-analysis/credit-and-banking-statistics/bank-balance-sheets/bank-balance-sheets-data


33

Central Bank of Ireland. (2023b). Financial conditions of credit unions, 2022: I, Issue 9. Central Bank of 
Ireland. https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications 

Commission on Credit Unions. (2012). Report of the Commission on Credit Unions. Commission on 
Credit Unions, Department of Finance. https://www.gov.ie/en/publication/84c15e-report-of-the-
commission-on-credit-unions/ 

Credit Union Advisory Committee. (2016a). Viability of Irish credit unions [Discussion document DD No 
16-001]. Credit Union Advisory Committee. https://www.gov.ie/en/publication/d88bc7-viabilty-of-irish-
credit-unions/

Credit Union Advisory Committee. (2016b). A survey of Irish credit unions [Discussion document DD No 
16-002]. Credit Union Advisory Committee. https://www.gov.ie/en/publication/32b1bb-a-survey-of-irish-
credit-unions/

Credit Union Advisory Committee. (2016c). Review of implementation of the recommendations in the 
Commission on Credit Unions Report. Credit Union Advisory Committee. https://www.gov.ie/en/
publication/ee48d7-review-of-implementation-of-the-recommendations-in-the-commission-on/ 

Culloty, A. T. (1990). Nora Herlihy: Irish credit union pioneer. Irish League of Credit Unions.
De Meo, E., De Nicola, A., Lusignani, G., Orsini, F., & Zicchino, L. (2017). European banks in the XXI 

century: Are their business models profitable? SSRN. https://doi.org/10.2139/ssrn.3200891
Donovan, D., & Murphy, A. E. (2013). The fall of the Celtic Tiger: Ireland and the euro debt crisis. Oxford 

University Press. https://doi.org/10.1093/acprof:oso/9780199663958.001.0001
Ertürk, I. (2022). Credit union vulnerabilities in the financial system: An analysis, and how to respond. 

Swoboda Research Centre. https://swobodacentre.org/research/#publications 
Hobbs, B. (2017, November 7). Business model — Responsive risk-based transformation [Presentation]. 

Central Bank of Ireland. https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/
communications 

Hobbs, B. (2018, September 24). Business model strategy [Presentation]. Central Bank of Ireland. https://
www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications 

Houses of the Oireachtas. (2017, October). Report on the Review of the Credit Union Sector with specific 
reference to the Credit Union Advisory Committee Review of Implementation of the Recommendations 
in the Commission on Credit Unions Report (June 2016).[Joint committee on Finance, Public 
Expenditure and Reform, and Taoiseach, 32-FPERT-007]. https://opac.oireachtas.ie/

International Credit Union Regulators’ Network. (2015). Central Bank of Ireland peer review report: 
Central Bank performance of its regulatory functions in relation to credit unions. Central Bank of 
Ireland. https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications 

International Credit Union Regulators’ Network. (2019). Peer review report: Central Bank of Ireland’s 
performance of its regulatory functions in relation to credit unions. Central Bank of Ireland. https://
www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications 

Irish League of Credit Unions. (2002). Movement statistics. Irish League of Credit Unions.
Jones, P. A., Money, N., & Swoboda, R. (2017). The Irish credit union business model: Is it still fit for 

purpose? Centre for Community Finance Europe. https://swobodacentre.org/research/#publications 
Jones, P. A., & Money, N. (2021). The maximisation of savings in Irish and British credit unions: 

Success, opportunity or risk? Centre for Community Finance Europe. https://swobodacentre.org/
research/#publications 

Krasnova, I., Lavreniuk, V., & Nikitin, A. (2022). Identification of risks of the bank business model. VUZF 
Review, 7(1), 43-54. https://doi.org/10.38188/2534-9228.22.1.05

Kusuma, S. E., Sumarwan, A., & Kusumajati, T. O. (2022). The role of integrative approach for enhancing 
credit union sustainability: A reflection on the Indonesian credit union movement. Jurnal Ekonomi 
Pembangunan: Kajian Masalah Ekonomi dan Pembangunan, 23(1), 31-42. https://doi.org/10.23917/
jep.v23i1.17851 

Lass, J. (2011a). Is the CU business model built to last? Credit Union Magazine, 77(1), 44-48.
Lass, J. (2011b). The CU business model: Growth strategies. Credit Union Magazine, 77(1), 58-62. 
Lass, J. (2011c). The CU business model: Prospects for growth. Credit Union Magazine, 77(2), 30-36. 
MacPherson, I. (1999). Hands around the globe: A history of the international credit union movement and 

the role and development of World Council of Credit Unions Inc. Horsdal & Shubart; WOCCU. 
Magretta, J. (2002, May). Why business models matter. Harvard Business Review Magazine, 86-92. 

https://hbr.org/2002/05/why-business-models-matter
Mazzarol, T., Clark, D., Reboud, S., & Mamouni Limnios, E. (2018). Developing a conceptual framework 

for the co-operative and mutual enterprise business model. Journal of Management & Organisation, 
24(4), 551-581. https://doi.org/10.1017/jmo.2018.29

McCarthy, O., Farrell, S., & Hewson, D. (2016). The financial co-operative system in Ireland. In S. 
Karafolas (Ed.), Credit co-operative institutions in European countries (pp. 127-147). Springer.
https://doi.org/10.1007/978-3-319-28784-3_7 

https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications
https://www.gov.ie/en/publication/84c15e-report-of-the-commission-on-credit-unions/
https://www.gov.ie/en/publication/84c15e-report-of-the-commission-on-credit-unions/
https://www.gov.ie/en/publication/d88bc7-viabilty-of-irish-credit-unions/
https://www.gov.ie/en/publication/d88bc7-viabilty-of-irish-credit-unions/
https://www.gov.ie/en/publication/32b1bb-a-survey-of-irish-credit-unions/
https://www.gov.ie/en/publication/32b1bb-a-survey-of-irish-credit-unions/
https://www.gov.ie/en/publication/ee48d7-review-of-implementation-of-the-recommendations-in-the-commission-on/
https://www.gov.ie/en/publication/ee48d7-review-of-implementation-of-the-recommendations-in-the-commission-on/
https://swobodacentre.org/research/#publications
https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications
https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications
https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications
https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications
https://opac.oireachtas.ie/
https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications
https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications
https://www.centralbank.ie/regulation/industry-market-sectors/credit-unions/communications
https://swobodacentre.org/research/#publications
https://swobodacentre.org/research/#publications
https://swobodacentre.org/research/#publications
https://doi.org/10.23917/jep.v23i1.17851
https://doi.org/10.23917/jep.v23i1.17851
https://hbr.org/2002/05/why-business-models-matter
https://doi.org/10.1007/978-3-319-28784-3_7


34

McKillop, D., Goth P., & Hyndman, N. (2006). Credit unions in Ireland: Structure, performance and 
governance. Institute of Chartered Accountants in Ireland.

McKillop, D. G., & Quinn, B. (2017). Irish credit unions: Differential regulation based on business model 
complexity. The British Accounting Review, 49(2), 230-241. https://doi.org/10.1016/j.bar.2016.07.001 

McKillop, D., French, D., Quinn, B., Sobiech, A. L., & Wilson, J. O. S. (2020). Cooperative financial 
institutions: A review of the literature. International Review of Financial Analysis, 71, 101520. https://
doi.org/10.1016/j.irfa.2020.101520 

Messer, R. (2014). Five critical issues facing community banks. The RMA Journal, 96(9), 56-63. 
Murray, S., Greville, L., & Ahern, M. (2021). Regulatory capital for Irish credit unions: Time for change? 

Credit Union CEO Business Model Development Forum. https://cuceoforum.ie/ 
Nelms, T. C., & Rea, S. C. (2018). The credit union of the twenty-first century [Report number 459]. 

Filene Research Institute. https://filene.org/learn-something/reports/the-credit-union-of-the-twenty-first-
century 

Niles, N. J. (2008). A new definition of a business model. Journal of Business & Economics Research, 
6(12), 69-77. https://doi.org/10.19030/jber.v6i12.2504 

Osterwalder, A., & Pigneur, Y. (2010). Business model generation: A handbook for visionaries, game 
changers, and challengers. John Wiley & Sons.

Osterwalder, A., Pigneur, Y., & Tucci, C. L. (2005). Clarifying business models: Origins, present, and 
future of the concept. Communications of the Association for Information Systems, 16, 1-25. 
https://doi.org/10.17705/1CAIS.01601 

Prescott, J. E., & Filatotchev, I. (2021). The business model phenomenon: Towards theoretical relevance. 
Journal of Management Studies, 58(2), 517-527. https://doi.org/10.1111/joms.12610 

Quinn, A. P. (1999). Credit unions in Ireland. Oak Tree Press.
Roengpitya, R., Tarashev, N., Tsatsaronis, K., & Villegas, A. (2017). Bank business models: Popularity 

and performance [BIS Working Papers No 682]. Bank for International Settlements.
Stowe, D. L., & Stowe, J. D. (2018). Credit union business models. Financial Markets, Institutions & 

Instruments, 27(5), 169–186. https://doi.org/10.1111/fmii.12102 
The CX Company. (2022). CXi Ireland customer experience report 2022. The CX Company.
World Council of Credit Unions. (2022). Statistical report 2021. World Council of Credit Unions.
World Council of Credit Unions. (2023). The PEARLS methodology (V6). World Council of Credit Unions.
Yunus, M., Moingeon, B., & Lehmann-Ortega, L. (2010). Building social business models: Lessons 

from the Grameen experience. Long Range Planning, 43(2-3), 308-325. https://doi.org/10.1016/j.
lrp.2009.12.005 

Zott, C., Amit, R., & Massa, L. (2011). The business model: Recent developments and future research. 
Journal of Management, 37(4), 109-1042. https://doi.org/10.1177/0149206311406265 

https://doi.org/10.1016/j.bar.2016.07.001
https://doi.org/10.1016/j.bar.2016.07.001
https://doi.org/10.1016/j.bar.2016.07.001
https://cuceoforum.ie/
https://filene.org/learn-something/reports/the-credit-union-of-the-twenty-first-century
https://filene.org/learn-something/reports/the-credit-union-of-the-twenty-first-century
https://doi.org/10.19030/jber.v6i12.2504
https://doi.org/10.17705/1CAIS.01601
https://doi.org/10.1111/joms.12610
https://doi.org/10.1111/fmii.12102
https://doi.org/10.1016/j.lrp.2009.12.005
https://doi.org/10.1016/j.lrp.2009.12.005
https://doi.org/10.1177/0149206311406265



