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Text 
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and straight to the point.
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Guidelines cont:

Colour
• Select background colours that contrast 

well with the font to allow easier reading of 
your text. Choose colours from the UCL 
palette included in this file.

• Avoid backgrounds with bright or dark 
colours and full of texture as this will 
distract readers.

• Try not to use too many colours – 1-2 work 
well, plus images and charts.

• Don’t use multiple layers of transparency 
in PowerPoint.

Copyright  and GDPR
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• Only use copyright free images or those 
available under the creative commons 
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• Images downloaded from online are 
subject to copyright unless this has been 
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• Follow GDPR (General Data Protection 
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equal collaboration and place all logos at 
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❑ Effective screening imagery should capture attention while remaining clear, relatable and sensitive to different 
audiences.

❑ Images and messages should work together to make screening understandable, relevant and manageable.

❑ No single approach will resonate with everyone; tailored, authentic communication for different groups may help 
reduce uncertainty and encourage engagement with screening.

Developed with participants from Black ethnic 
backgrounds 

Developed with participants living in 
socioeconomically deprived areas

Developed with participants with 
anxiety/depression 

Images created in the co-design workshops
Across the three groups, four themes capture 
how participants perceived and responded to 

bowel cancer screening images and 
messages.
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MethodsIntroduction

Results

❑ Early detection of cancer improves outcomes1. The national screening 
programme in the UK uses the Faecal Immunochemical Test2- a simple home 
test using a small stool sample to check for signs of bowel cancer.

❑ Around 1 in 3 eligible people do not complete screening, with lower uptake in 
some communities3.

❑ Barriers include limited knowledge, uncertainty, embarrassment and practical 
concerns4.

❑ Existing approaches, including text reminders and GP endorsed letters have 
had modest impact5,6.

❑ Images may offer a more accessible, engaging approach, but little is known 
about what works for different communities.

❑Qualitative online co-design workshops (3 groups with lower screening uptake): 
Black ethnic backgrounds, people living in socioeconomically deprived areas, 
and people with anxiety/depression.

❑ Participants recruited via Taylor McKenzie.

❑Workshops explored experiences with screening, barriers and facilitators to 
uptake, and iteratively co-designed new images.

❑ Up to 12 images developed in real time by an artist in situ using participant 
feedback and AI-generated prompts; 2 images were finalised per workshop.

❑Workshop discussions were analysed using the Framework Method7.
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